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Health kicking off in the drinks sector

Initiatives like ‘Go sober for October’, mindful drinking festivals and other alcohol-free campaigns are driving
the trend towards more moderate drinking behaviour. Consumers are becoming more health-conscious and are
changing their mindset about today’s drinking culture. ‘Drinking less but better’ is one of the key trends that has
been identified in the wider industry.
We are seeing an increasing demand for more sophisticated low-/no alcohol alternatives, a trend that has been
recognised by the alcohol industry. However, the low-/no alcohol sector is still in early stages, but in the next
couple of years, alcohol free spirits and cocktails are set to be a staple on the menu. Now is the best time to
plan, invest and innovate in the promising future of low-/no alcohol drink.

2 in 5 drinkers are moderating alcohol consumption in Scotland
The trend towards reduced alcohol consumption is driven by the growing health awareness of consumers. 12.5%
of Scottish adults don’t drink alcohol (552,000 adults) and 2 in 5 alcohol drinkers are moderating alcohol
consumption in Scotland.
The mindset of consumers is shifting. It’s all about ritual, the serve, taste and price point. Consumers palates are
changing with more focus on botanicals and less the sweet-tasting cocktails. Modern consumers are looking for
a variety of low-/no alcohol options and are no longer satisfied by just fruit juices, soft drinks and water. They are
becoming more adventurous and like to try new and more interesting alcohol alternatives.

Large and smaller operators are tapping into the alcohol-free market
In the UK, the off-trade low-/ no alcohol sector is currently worth £108m and has grown by +37% between
2017-2019, with low-/no alcohol beer and spirits being the fastest growing drinks within the category.
Large players as well as small operators are tapping in to the low-/no alcohol trend investing in new product
innovations, such as gin, rum, vodka and aperitif alternatives.
The industry’s commitment to support responsible drinking behaviour, combined with the opportunity to
increase incremental spend in the category, has led to a range of global players’ initiatives to target the low-/
no alcohol market.
AB InBev is targeting at least 20% of its global beer volumes to be low-/no alcohol variants by 2025. I has
pledged to spend $1 bn on marketing campaigns to encourage smart drinking behaviours.
Diageo is exploring the market through its investment in Seedlip and other low-alcohol variants under brands
Gordon’s and Guinness.
Carlsberg has committed to ‘zero irresponsible drinking’ by 2030, aiming to offer an alcohol-free alternative
wherever its alcoholic drinks are being sold.

Growing demand for non-alcoholic drinks in both the on- and off-trade
Also, retailers and bars/restaurants are starting to deliver innovative ways to support the low-/no alcohol
movement. Sainsbury’s ran a pop-up for two days with more than 20 alcohol free alternatives available.
Some of the UK’s most influential bars & restaurants have championed the growth of non-alcoholic drinks from
the very beginning. According to a recent survey conducted by CGA (published in the Distill Ventures Report
2019), 42% of the wider London on-trade are expecting non-alcoholic spirits to be key in the next year and 83%
of bar managers in Los Angeles agree that non-alcoholic drinks are part of a growing trend.
Health has become a key focus within the hospitality industry tapping into different styles of venues for nondrinkers. For example, Dublin has recently opened Ireland’s first permanent booze-free bar ‘The Virgin Mary’,
offering a selection of non-alcoholic cocktails, beers and wines.

There is room for growth
The low-/no alcohol sector is still in early stages of its life cycle, but it has seen major investment in innovation.
Distilled alcohol alternatives are an entirely new category and education is required in every sector: from distillers,
trade, bartenders to consumers. Putting the same attention to detail into making alcohol-free drinks as you
would for alcoholic drinks is key to satisfy the growing thirst for no-alcohol options of the modern consumer.
However, there is still room for growth in both the on- and off-trade. 60% of most influential bars in London don’t
stock non-alcoholic spirits, yet.

